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Purpose of the Report

OEnterprises must contribute to economic, social and environmental progress in order to achieye a <
developmentO. |
I

General Principles of the OECD Guidelines on Multinational Exfterprises.

Mobile phones already form part of our everyday life, with mdagatharst be checked, and that the data must be approved by a n
1.5 billion users all over the world. of the Steering Committee.

At Vodafone, we believe that our society can only really berBfiedediigures, as well as the way that they are aggregated, valida
technology through its responsible use. Therefore, one of our sixegtoatedj@re reviewed by Deloitte as part of the process of guarar
goals is O To Be a Responsible BusinessO. the information in Corporate Responsibility Report issued by the V
Group.
This second Vodafone Spain Corporate Responsibility (CR) Report
refers to our financial year 2004-05 (1 April 2004 - 31 March 200&),Vodafone Group has published Corporate Responsibility |
is published on paper and is available through our wsihsé@&¢he financial year 2000-01. The fifth Report (for the financic
(www.vodafone.es/responsabilidad), where detailed informati2@04b@kit is available on the website www.vodafone.com/respon:
the contents of this report is provided.
If you have any suggestions or remarks, or wish to discuss any
This report is aimed at informing our Stakeholder about our macagesraiig this Report, please write to:
and activities regarding social, environmental and economic issues, in a
balanced, objective and precise way. The information and figukese Masuel Sedes Garc'a
Report refer to all of the business operations conducted by Vodabop&@pamResponsibility Manager
at its headquarters and regional offices, on its telecommunicationéwetidakde Europa, 1.
and at its retail outlets. Parque Empresarial La Moraleja
28108 Alcobendas
The issues addressed in this Report are the result of surveys ddADRIBA SPAIN)
among our Stakeholder (See Chap. 6 OStakeholder EngagementQ),
who said which Corporate Responsibility-related issues they ocegandiédis at:
as most pressing and that should be tackled by the compapoesabilidad@corp.vodafone.es
in our industry: mobile phones and health, responsible use and content
access control, supply chain, handset recycling, network roll-out,
energy consumption, etc. \

The report has been written in accordance with the Vodafone Group's
internal guidelines, as well as the requirements of the GRI (Global Reporting
Initiative) 2002 Guidelines for Sustainability Reports, gand the
Telecommunications Industry GRI supplement (2003). In this regard,
the website www.vodafone.es/responsabilidad lists where the different
contents set out in the GRI Guidelines are located in our Corporate
Responsibility Report.

Vodafone has internal data and information collection procedures
that define the key Corporate Responsibility performance indicators
and stipulate that data sources must be recorded, the accuracy of the /
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1. Letter from the Chairman and the

One of Vodafone's six strategic goals is OTo Be a Responsible BiEweeBsSponsible Network Deployment initiative, which has be
Therefore Corporate Responsibility is an innate part of our kpsarbemded by Vodafone Spain within the Vodafone Group, anc
operations and culture, and we regard it as a means for contributiregGranmp to draft appropriate Policy and Application Guidelines.
our company towards Sustainable Development.

6. In the environmental field, the highlights have been the Energy Effi
By way of example, we have embedded Corporate Responsibil@ani@odrthe Mobile Phones Collection and Recycling Scheme.
business processes (risk management, long-term planning, products and
services development, balanced scorecard, etc.), in order to try7td/NMoeilt mentioning as regards our relationship with our Supplier
in as balanced a way as possible, the expectations of our diadnimplementation of our Code of Ethical Purchasing.
Stakeholder: Shareholders, Customers, Employees, Partners and Suppliers,
Administrations and Regulators, Landlords and Residents' Ass8cidftitfiase Benefit Plans, Career Development Plans, and Plans
Knowledge and Opinion Makers, and Society in general. Working/Family Life compatible with one another, for our Employ

This second Corporate Responsibility Report reaffirms the path Wenemiasichrage you to read this report, and to send us any sugg

we embarked with the previous year's report, responding to the coregatrdiergt improvements or other aspects that you would like our ¢

to regularly inform our Stakeholder about the progress achievedaddiess in the Corporate Responsibility field, because we cons

framework of our Corporate Responsibility Programme, as welloas &bakeholder' contributions play an essential role in helping

our new targets. progress towards achieving our strategic goal of being a Resp
Business.

As pointed out in the respective chapter of this report, mobile telephony

is making a significant contribution to economic and social progress.

At the same time, we are aware that our Stakeholder have certain

expectations about our company that have a bearing on ethical, social

and environmental issues.

This report describes the main activities carried out during our financial
year 2004-05 in response to our Stakeholder' expectations, and which

can be summarized as follows: JosZ Manuel Entrecanales

. Chairman
1. Stakeholder Engagement. Vodafone's Corporate Responsibility

activities must respond to its Stakeholder' expectations. Therefore
we have set up new channels to identify those expectations.

2. Development of Products and Services with high Social Value,
oriented to population groups with special needs (people with some kind
of disability, chronic patients, the elderly, etc.).

3. In this respect, it is worth highlighting the work performed by our Francisco Romin
Foundation, which specialises in carrying out projects oriented towards Chief Executive Officer
using Information and Communication Technologies (ICT) to enhance

the social and labour integration of vulnerable population groups.

4. The Responsible Marketing initiative, which involved drawing
up Guidelines that stipulate the principles applicable to marketing
communications. Furthermore, Vodafone Spain has developed a
communication plan to report on the aspects of our activities that
concern our Stakeholder, with special emphasis on issues regarding
mobiles and health.
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