











11 Appendices




‘| 2 Commitments

Subject

We said:

We have

Progress

We will

Social
Products
and Services

Develop new awareness
campaigns about the technology
available to the different groups
of disabled people.

Produced information leaflets
for elderly people and/or the
disabled.

/‘IOO%

Introduce 2 new
products/services purpose-
designed to reduce social
exclusion and improve the quality
of life of vulnerable groups
through communications.

Done: Emporia Life, Telecare,
New T-Loop, “Medicronic Salud”
Service, Dicta SMS.

/100%

Continue with the actionsin
order to increase the percentage
of practicable or accessible shops
and franchises, both in terms of
access to the shop and inside the
sales and customer care areas.

Project to implement
accessibility management
system in stores launched.

/‘IOO%

e Introduce at least one new purpose-
designed product to reduce social
exclusion and improve quality of
life of vulnerable groups through
communications.

* Broaden the scope of Vodafone
Spain's web page accessibility.

¢ Implement an Accessibility
Management System in stores.

eMarch 2009

eDecember
2008

eMarch 2010

Vodafone
Spain
Foundation

Boost the application of ICT for
the support of dependent groups,
in a larger number of
environments of the user (their
household, neighbourhood and
town).

Projects with the Tecsos
Foundation, CNSE, and Carlos Il
Health Institute Launched:
Platas and Inredis projects.

/100%

Hold 30 seminars with educational
establishments and NGOs on the
social applications of new
technologies.

More than 30 seminars held, and
attended by nearly 6,000
people.

/100%

Extend the multimedia
developments of the web, to make
it easier for other vulnerable groups,
such as the elderly, to access the
information.

Anew icon has been added to
allow watching short videos
detailing the Foundation’s most
representative activities.

/‘IOO%

e Carry out at least two projects with
the aim of promoting the use of
ICT to provide solutions in the field
of health, the promotion of perso-
nal autonomy and the social and
labour integration of people with
disabilities.

¢ Help introduce elderly people and
other dependent groups to the
Information Society: Training of
15,000 elderly people.

* Promote design and accessibility
for all: obtain European
accessibility certification for the
Foundation’s web page.

eMarch 2009

eMarch 2009

eMarch 2009

Customers

Launch an online awareness
programme on matters of privacy
to describe Vodafone's Privacy
Policy and what it means to
employees.

Held an “Information Security”
course on privacy-related issues.

/‘IOO%

Continue with CR communication
campaigns for customers.

Communiqués on different CR
subjects (CR Report, Socially
Responsible Products and
Services, Contents, etc.) issued to
customers both through leaflets
and invoice stuffers.

/100%

Launch Young Person’s Profile.

Launched and working properly.

/‘IOO%

Continue with chats subject to
parental control.

All chats are subject to access
control.

/100%

Continue to develop virus and Currently working on the issue. Underway
spam protection systems in the

entire off-net browsing

environment. Antispam platform.

Continue to establish restriction Implementing restrictions in Underway

systems for SMS Premium.
Control of activations and
deactivations.

accordance with the Ministerial
Order. Scheduled to be in place
before end of November 08.

® Communication Campaign
concerning the Code of Conduct
on minors’ safer mobile use when
accessing content and associated
actions (classification criteria and
content access controls, portal
for the education sector, etc.).

e Complement the current Youth
Profile design, in order to make
it easier to activate it in the
Vodafone live! environment
("On Net” content), to activate
the “Off Net” Filter (“Off Net”
content) and restriction of
Mobile Marketing.

 Produce and distribute Guides on
Secure and Responsible Mobile Use.

e September
2008

eMarch 2009

eMarch 2009




Commitments '| 2

Subject

We said:

L ELEVE

Progress

We will

Energy and Reduce our planned network Developing the 2006-2010 Underway | ®Reduce network energy con- e March 2010
Climate Change energy consumption by 8% Energy Efficiency Plan. sumption by 8%.
(March 2010).
Achieve a 35% reduction in CO2 Developing the 2006-2010 Underway | ®Achieve a 35% reductionin CO, | ®March 2010
emissions/MB of traffic (March Energy Efficiency Plan. emissions/MB of traffic.
2010).
Implement Direct Energy Implemented in more than eReduce CO; emissions with the | ® March 2020
Measurement Systems at more 40 sites. ‘/100 % aim of contributing towards
than 10 sites. achieving the Vodafone Group
objective of reducing all
emissions by 50% compared to
the 2006-07 figures.
Handsets Continue our collection schemes Systems are functioning and audit ¢ Continue to implement Reuse o March 2009
and Waste for reutilisation and recycling, and has been conducted. ‘/1 00% and Recycling Systems, with the
conduct an audit on their aim of collecting 17% more
operation. telephones than last year.
Mobile Extend stakeholder engagement | The situation remains fairly « Continue monitoring stakeholder | e March 2009
. . . . o,
Telephony activities, with the aim of similar to previous years, albeit 100% | opinion on Vodafone Spain’s
and Health improving their opinion on with fewer alarming news performance as regards Mobile
Vodafone Spain’s performance articles in the press. Telephony and Health and increase
with regard to Mobile Telephony Information Campaigns.
and Health (in relation to the
2006-07 survey results).
Responsible Training/communicationin relation | Provided RND training to suppliers /1 00%
Network on RND Policies and Guidelines to gmg? internal and external « Continue measuring public o March 2009
Deployment employees and suppliers. 3 opinion about our Network
Deployment and improve public
Assess Vodafone Spain's Regular tracking of compliance / acceptance (on the 2006-07
compliance with the RND Policy. with the different points of the 100 % basis).
Policy through the
measurement of different e Verify/Audit sub-contractors’ *March 2010
indicators. compliance with the Resp_onsible
Continue measuring publicopinion [y oo Underway | '\€twork Deployment Policy.
about our Network Deployment :
and improve public acceptance (on
the 2006-07 basis) (March 2009).
Employees Produce a Plan derived from the Drawn up a proposed plan for S eImprove the Satisfaction o March 2011
. h P - ; 100 % ; ] )
new Equality Act, setting analysing it during collective Indicator in the Welfare section
objectives to meet and actions to bargaining with workers' of the Employee Survey by 10%
be taken. representatives. (using the 2007-08 baseline).
Implement the Equality Plan Underway. Underway | Implement the actions related o March 2009
actions (March 2009). to the Equality Plan.
eImplement an Induction » March 2009
Programme for new joiners.
Establish a programme of healthy | Launched campaign: “Healthy ;/1 00% | ®Reduce therate of accidents resulting | ® March 2011
habits at work. habits? Vodafone cares about you. i(n employees being signed ofg by 10%
You should too.” using the 2007-08 baseline).
* Run campaigns on the safe and e March 2009
healthy use of our products for both
employees and anyone else in our
environment.
Suppliers Asses's the performgnce of 10 Done. 24 suppliers evaluated.
suppliers locally, being Corporate ;/100 % | oEvaluate the performance of 30 | e March 2009
Rgspon5|blllty one of the basic local suppliers, using CR as one
pillars to be assessed. of the basic pillars of the
evaluation, to check what they
Monitor all the suppliersidentified | No high-risk supplier has emerged know, how they act and how
as being high-risk in the among the new suppliers qualified they report on the compliance
qualification process. this year, so no specific monitoring /1 00% | Withthe Vodafone CCE
has been necessary. requirements.
¢ Design and Implement a e March 2009
As part of the NGO engagement We conducted a study on System for Handling Non-
process, we will include a specific | Stakeholders (including NGOs) Compliancesin orderto
section concerning the supplies and Vodafone Reputation factors, ‘/1 00% systematically assess CRissues
chain. some of which are related to the ° in the Supply Chain.
Supply Chain.




‘| 5 Main Figures

Vodafone Spain’s Main Figures

Financial Data 2007-08(% A)* 2006-07 2005-06
Total turnover (€ mn) 7,170 (+8,0 %) 6,637 5,857
Turnover per services (€ mn) 6,576 (+9,7 %) 5,992 5,300
EBITDA (€ mn) 2,566 (+11,0 %) 2,312 2,010
Purchased Products and Services (€ mn) 4,988.5 (+8,0 %) 4,619.7 4,049.3
Average monthly ARPU (€) 35,4 (+0,6 %) 35.2 35.6
N of Customers (millions) 16,04 (+7,7 %) 14.89 13.52
3G Devices (000's) 5,264 (+82,1 %) 2,890 902

2007-080¢ 1* 2006.07 2005-06

Network Energy Consumption (MWh) 216,185.5 (+4.3 %) 207,365.1 169,446.1
CO; emissions derived from Network energy consumption (Tn) 68,826.3 (+0.4 %) 68,568.3 58,661.7
Energy efficiency: Energy consumption saving (Cumulative Mwh since 2003-04) 40,781.1 (NA) 19,290.6 13,059.1
Energy efficiency: CO, emission saving (Cumulative Tn since 2003-04) 13,397.1 (NA) 6,606.3 4,637.2
N° Handsets recycled and reused 170,129 (+69.9 %) 100,135 69,745
Recycled Paper (Tn) 196.7 (-24.0 %) 258.7 290.2
Social Data 2007-08(% A)* 2006-07 2005-06
Funds allocated by the Viodafone Spain Foundation (€000's) to community involvement projects | 6,123.3 (+4.0 %) 5,887.3 5,677.9
N° of Students on University and Postgraduate Courses (cumulative historic) 1,791 (NA) 1,620 1,424

Employment 2007-08(% A)*

2006-07 2005-06

N° of employees 3,939 (-0.5%) 3,959 4,085
% Open-ended contracts (full-time and part-time) 97.8 % (+0.6 p.p.) 972% 97.7 %
% Women 44.4%#+1.0pp) 434% 42.7%
% Women in Management Positions 27.2%(-0.4 p.p.) 27.6% 267 %
Accident Frequency Rate 456.3 (+42.2 %) 320.7 295.6

* p.p.: percentage points
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